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AGENDA

1. Growing Beyond Our Population Base Alan Matthews
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ROCKY MOUNT MILLS
A DESTINATION
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Consumer spending for Rocky Mount

Four County region

m Edgecome




Rocky Mount-Wilson-Roanoke Rapids, NC Combined Statistical Area
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Retail Sales Tax revenue - 20 Year Period
NC counties contigous to 1-95

2000-2005 2005-2010 2010-2015 2015-2020

H Wilson W Halifax M Johnston B RMT MSA Cumberland




$1.2

$1.0

$0.8

$0.6

$0.4

$0.2

$0.0

Retail Sales Tax revenue - 20 Year Period 2000-2020
NC counties contigous to I-95

2000-2005

e \Nilson

2005-2010

e Halifax

@ RMT MSA === Johnston

2010-2015

Cumberland

2015-2020




odges

A
29
 06-17-2006

4

E

£
-




. &

= : il TR

125 Million.retail Sales




36 Million Dollars to include new Sunset Ave Bri
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Freddy’s Frozen Custards & Steakburgers
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'Panera Bread opens in Rocky Mount Exceeded

opening projections.by 30 %

Garry E. Hodges
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New Urgent Care
Facility for Pets




Popeyes opens in January 2020




Dairy Queen having a great opening in our city and
considering second location




Create Destination

Establish a retail presence along

1-95 & |-87/US 64 corridors that increase
consumer spending and provide growth
for hospitality, while capturing a broader

market.



WHY?

Consumer Spending — Retail - is 70% of our
economy — the most major economic indicator

Drive Time is important to retailers and
consumers .

Rocky Mount has great access by [-95 and US
64/1-87 making us attractive to retailers with
short connect to consumers

There are 4.2 million residents within a 120
minute drive time — medium income S 53K

Why would we not want to capture outside
revenues?



Exit 138 —1/95/US 64 & I-95

* Opportunities
- Major link to western metropolitan areas. RTP

- Highest traffic count and best visibility for retail
services

- Has potential for greatest growth and return by
constructing service roads to expose more 1-95 and |-
87/US 64 road frontage

- Best link to lodging industry & closest link to
population base

- Motivated sellers
Potential tie in with Community Colleges



Benefits to City County and State

By capturing a broader market area our two
county MSA can recruit and attract a higher
level of retail and other businesses

Job creation and increased tax base from
retail sales

Turn corner in a positive direction and help
to rebrand our city our area and community



Growing Beyond our Population Base
Business Recruitment

Alan Matthews

Rocky Mount Area Chamber of Commerce
In partnership with City of Rocky Mount
Serving Eastern North Carolina
And beyond
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UR-COUNTY REGIONAL
ETAIL TRADE AREA

Four-county regional

etail trade area includes:

* Nash
Edgecombe
ilson
Ifax

tis hub
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UNIQUE TENANT RETAIL

* Super-regional trade area
covers 19 counties in eastern
North Carolina; most within
50 miles of site

e 2.5 million residents and
almost 1 million households
in 2016

e 1/3 of households earning
over $75,000 in 2016

* Primary trade area is four-
county “core” and secondary
trade area is 15 surrounding
counties

Demographic Profile,

Super-Regional Trade Area, 2011-2016

Demographic Category 2011 2016
Population 2,313,621 2,508,677
Households 898,487 976,491
Average Household Income $64,013 $71,946
Households $50,000+ Income 426,047 540,028
Households $75,000+ Income 270,463 332,551
Percent of Population Under Age 18 26% 24%
Percent of Population Ages 18-34 24% 24%
Percent of Population Ages 35-49 29% 27%
Percent of Population Ages 55+ 21% 25%
Source: ESRI
|
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Ts closest to site: annual avg. daily

5: 48,000 vehicles
4: 48,000 vehicles

nts on I-87 are west of site,
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between

* 1-95/US-64 Site

2011 AADT

@1024,901 - 36,000
36,001 - 46,100
@1146,101 - 59,000
@D-5.001 +
|:| Regional Retail Trade Area

Yo 375 75 15
T T iles

Sources: ESRI, North Carolina, Virginia, South Carolina
“as Is" without warranty of any representation o

accuracy or completeness. This GIS data is dynamic and
Is In a constant state of malntenance, correction, a




UNIQUE TENANT RETAIL
Super Regional Trade Area Demographic rofie,

Super-Regional Trade Area, 2011-2016

. Demographic Category 2011 2016
e Super-regional trade area Fopuision 2.315.621 2,508,677
. = Households 898,487 976,491
Cove rS 19 Cou ntles I n eaSte rn Average Household Income $64,013 $71,946
1 . 1 1 Households $50,000+ Income 426,047 540,028
N O rt h Ca rOI I n a ’ m OSt Wlt h I n Households $75,000+ Income 270,463 332,551
1 1 Percent of Population Under Age 18 26% 24%
50 m I Ies Of Slte Percent of Population Ages 18-34 24% 24%
Percent of Population Ages 35-49 29% 27%
ol . Percent of Population Ages 55+ 21% 25%
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* 1/3 of households earning
over $75,000 in 2016

* Primary trade area is four-
county “core” and secondary
trade area is 15 surrounding
counties




Growing Beyond our Population Base
Business Recruitment

Alan Matthews

Rocky Mount Area Chamber of Commerce
In partnership with City of Rocky Mount
Serving Eastern North Carolina
And beyond
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